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When Artificial Intelligence helps to Increase
Commercials” Advertising Effectiveness
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Our Hypothesis PRl

Artificial Intelligence Leverages the Advertising Impact of Commercials Within the Program Environment

We demonstrate how to use artificial intelligence to extract signatures
(content-DNA) from commercials and the program environment to

= Discover and assess characteristic attributes from commercials
= Develop novel information systems to explain advertising effects
= Enable automated A/B testing of commercials/variants

= Enable the alignment of brand and program environment to optimize advertising
impact (preview)
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Cognitive Science: Observable Attributes from Brand and Program

Environment Impact the Advertising Effectiveness

Auditive, visual and semantic signals within brand messages (e.g. commercials) and their program environment

lead to cognitive processes affecting

*

Brand Recognition Likeability Consumption Intent
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Extract Signatures from Brand- and Environment as Independent ’
Variables to Advertising Impact Prediction
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Extract Auditive, Visual and Semantic

Attributes to Create

Content Signhatures
L



